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ABSTRACT 

Business management is the process of organizing and overseeing the operations of a business to 

ensure efficiency, productivity, and success. It involves planning, directing, coordinating, and 

controlling various resources and activities within an organization to achieve its goals. Effective 

business management requires strong leadership, strategic decision-making, effective 

communication, and the ability to adapt to changing market conditions. In today's digital age, AI 

technologies are playing an increasingly important role in enhancing business management 

practices by providing data-driven insights, automating routine tasks, and improving decision-

making processes. By leveraging AI tools and solutions, managers can gain a competitive edge, 

drive innovation, and optimize performance across all areas of their organization.Business 

management refers to the process of coordinating and overseeing the activities of a business or 

organization in order to achieve specific goals and objectives. This includes planning, 

organizing, leading, and controlling resources to ensure that the business operates efficiently 

and effectively. Business management involves making strategic decisions, managing people and 

processes, and continually improving performance to drive success and growth. 

 

KEYWORDS: Business Management, Artificial Intelligence, Modeling, Management Future, 

Performance Improvement. 

INTRODUCTION  

The development of Management Information Systems (MIS) is Impossible without the use of 

machine learning (ML). It’s a type of Artificial Intelligence (AI) that makes predictions using 

statistical models. When It comes to financial analysis, there are numerous risk-related concerns 

to contend with today (FI). In the financial sector, machine learning algorithms are used to detect 

fraud, automate trading, and provide financial advice to investors. To better serve its customers, 

the financial sector can now save borrower data according to specific criteria thanks to MIS. In 

fact, there is a large amount of data about debtors, making load management a difficult task. ML 

can examine millions of data sets in a short period of time without being explicitly programmed 

to improve the results. This type of algorithm can aid financial institutions in making grant 

selections for their clients. For the objective of classifying FI In terms of fraud or not, the 

Intelligent Information System for Financial Institutions (IISFI) relying on Supervised ML 
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(SML) Algorithms has been created In this work. Bayesian Belief Network, Neural Network, 

Decision trees, Naïve Bayes, and Nearest Neighbor has been compared for the purpose of 

classifying FI risks using the performance measures asfalse positive rate, true positive rate, true 

negative rate, false negative rate, accuracy, F-Measure, Mean Absolute Error (MAE), Mean 

Squared Error (MSE), Root Mean Square Error (RMSE), Med AE, Receiver Operating 

Characteristic (ROC) area,Precision Recall Characteristic (PRC) area, and measures of PC. 1 

Manufacturers are exploring the extent to which digital technology applications can support their 

sustainability efforts by helping to convert abstract sustainability goals, such as those of net-zero 

emissions and circular economy (CE), into feasible and practical actions, achievements, and 

ultimately, a sustainable competitive edge. This work adopts a resource-based view (RBV) to 

explore the potential role that digital technologies play in the cultivation of a manufacturing 

firm’s competitive advantage, and the deployment of existing internal resources and core 

competencies to achieve net-zero manufacturing emissions and CE. Two questions are 

addressed: (1) What competitive advantage(s) may be derived from the integration of digital 

technologies to achieve net-zero manufacturing emissions, and (2) does adopting an RBV 

facilitate the development of meaningful (and novel) competitive advantage? Engaged 

scholarship is used to analyse and apply theory to an empirical, real-world dataset documenting 

the perspectives and experiences of 13 manufacturing firms. Applying the VRIO framework, 21 

identified digital technology-based core competencies are categorised as forms of competitive 

advantage that may be possible for manufacturing firms pursuing net-zero emissions. Four 

scenarios of digital technology adoption pathways are proposed, differentiated by the degree of 

radical vs. incremental interests and options available to the firm. This study highlights the 

critical need for firms to incorporate intangible asset management and development, including 

the labour and supply chain relationships, as part of their digital transformation strategies. 

Further, we demonstrate the potential of RBV as a lens for evaluating the competitive advantage 

potential of corporate sustainability initiatives, and facilitating the development of related 

strategies 2 

Fish constitute important high protein products to meet the demands of an increasing global 

population. However, the continued depletion of wild fish stocks is leading to increased strain on 

the aquaculture sector in terms of sustaining the supply of fish and seafood to global markets. 

Despite the fact that aquaculture is more diversified than other agriculture sectors, there are 

significant pressures on the industry to continue innovating in order to enable sustainability 

including increased fish production, improved appropriate selection of species, disease 

mitigation, reduced wastage, preventing environmental pollution and generating more 

employment globally. This viewpoint article addresses how digital transformation can help 

support and meet expansion needs of the fisheries/aquaculture industries that includes exploiting 

and harnessing ICT, IoT, Cloud-edge computing, AI, machine learning, immersive technologies 

and blockchain. Digital technologies are bringing significant operational benefits for global food 

chain, improving efficiencies and productivity, reducing waste, contamination and food fraud. 

The focus on digital technologies has recently evolved to Industry 5.0 where AI and robotics are 

coupled with the human mind in order to advance human-centric solutions. This viewpoint 

describes the role of Quadruple helix Hub (academic-industry-government and society) in 

delivering a convergent holistic approach to meeting the diversity of fishery industry needs by 

connecting and placing fisheries centrally in a defined ecosystem of stakeholders. This includes 

specialist training, testing technologies, providing access to finance and fostering disruption 

through aquaculture accelerator initiatives such as that provided by Hatch Blue. Connecting 
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digital Innovation Hubs trans-regionally, nationally and internationally will also help mitigate 

against significant risks for the fisheries and aquaculture industry including climate change, 

global pandemics and conflicts that can jeopardize fish and seafood production and supply 

chains. There is also a commensurate need to avail of digital technologies in order to increase 

awareness of key industry issues across the value chain, such as through social marketing. Thus, 

addressing key challenges by way of the global digital transformation of fishery and aquaculture 

industry will meet several sustainable development goals of the United Nations catered around 

the application of disruptive technology. 3 

Drawing from a digital postcolonialism perspective, this paper explores how the leftover 

technology available in the colonised space shapes the landscape of NGOs’ accountability to 

beneficiaries and funders during the COVID-19 lockdown. The context of the study is the Gaza 

Strip, a socially and politically vulnerable geographic location with heavy reliance on support 

from NGOs. We conducted 20 semi-structured interviews with Palestinian and international 

NGOs during and after the lockdown to enhance our understanding of the challenges and 

opportunities they faced in adopting technology to discharge accountability during a major 

disruptive event. Three main themes emerged from our analysis. First, the biggest challenge is 

downward accountability to the most deprived and marginalised beneficiaries due to implications 

of the digital occupation which caused digital unaffordability and illiteracy, voluntary digital 

resistance to counter suspicion of surveillance, and female digital disempowerment. Second, 

upward accountability was less problematic as funders accepted ad hoc technology-based 

accountability practices, but some concerns remained over the efficacy and sustainability of 

digital adoption in the long run. Finally, the pandemic granted NGOs new opportunities in 

utilising technology, which successfully changed their process and practice of accountability.   4 

 

 

In what jobs is business management used?  

Business management is used in a wide range of jobs and industries. Some common roles that 

require business management skills include: 

1. Business Manager 

2. Operations Manager 
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3. Project Manager 

4. Sales Manager 

5. Marketing Manager 

6. Human Resources Manager 

7. Financial Manager 

8. Entrepreneur/Small Business Owner 

9. Supply Chain Manager 

10. Retail Store Manager 

These are just a few examples, but business management skills are valuable in almost any job 

that involves overseeing operations, managing resources, and driving success and growth within 

an organization. 

What is the future of business management?  

The future of business management is likely to be increasingly focused on data-driven decision 

making, the integration of artificial intelligence and automation into daily operations, remote 

team management, sustainability and social responsibility initiatives, and the ability to quickly 

adapt to changing market conditions. As technology continues to evolve, business managers will 

need to stay up-to-date with the latest tools and trends in order to remain competitive and drive 

innovation within their organizations. Additionally, there will be a growing emphasis on 

diversity and inclusion the need for strong leadership skills to inspire and motivate teams in an 

ever-changing global economy. 
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What are the benefits of business management in the industry?  

Business management in the industry offers numerous benefits, including improved efficiency 

and productivity, better decision-making processes, increased profitability, and enhanced 

strategic planning. It also helps in creating a cohesive and motivated work environment, 

fostering innovation and creativity, and ensuring compliance with regulations and ethical 

standards. Additionally, effective business management can lead to increased customer 

satisfaction, improved reputation and brand image, and higher employee retention rates. Overall, 

business management plays a crucial role in driving success and growth in the industry. 

What are the disadvantages of business management?  

Some potential disadvantages of business management include the risk of making poor decisions 

that could negatively impact the organization, the potential for conflicts and power struggles 

among team members, and the challenges of balancing short-term goals with long-term 

objectives. Additionally, ineffective business management can lead to decreased productivity, 

poor employee morale, and ultimately, financial losses for the company. It is important for 

businesses to continuously evaluate and improve their management practices to mitigate these 

risks and ensure sustainable success. 

Can artificial intelligence be used to improve business management in various 

industries?  

Yes, artificial intelligence can be incredibly beneficial in improving business management across 

a variety of industries. Here are some ways AI can enhance business management: 

1. Data analysis: AI can process and analyze large volumes of data quickly and accurately. This 

can help businesses gain valuable insights into their operations, customers, and market trends, 

enabling AI-powered tools can automate repetitive tasks such as data entry, inventory 

management, and customer communication. This frees up employees to focus on more strategic 

tasks, increasing productivity and efficiency. 

2. Customer service: AI-powered chatbots and virtual assistants can provide 24/7 customer 

support, answer queries, and resolve issues in real-time. This improves customer satisfaction and 

loyalty. 

3. Supply chain optimization: AI algorithms can analyze supply chain data to identify 

inefficiencies, predict demand fluctuations, and optimize inventory levels. This helps businesses 

reduce costs, improve delivery times, and enhance overall supply chain performance. 

4. Predictive analytics: AI can analyze historical data to predict future trends and outcomes. This 

enables businesses to anticipate market changes, customer proactive decision-making. 

By harnessing the power of artificial intelligence, businesses can streamline their operations, 

enhance decision-making, and drive innovation across various industries. It is essential for 

organizations to embrace AI technology to stay competitive in today's rapidly evolving business 

landscape. 
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CONCLUSION 

In conclusion, integrating AI into business management practices can lead to improved 

efficiency, better decision-making, and increased innovation. By leveraging AI technology, 

organizations can gain a competitive edge and adapt quickly to changing market conditions. It is 

crucial for businesses to embrace AI as a long-term success in today's dynamic business 

environment. 
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