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ABSTRACT 

Films now account for a large amount of people's media consumption. In Russia, cinema is 

viewed as a tool for personal and social transformation, contributing to the construction of the 

Russian audience's viewpoint, as well as their views toward current social concerns. 

Simultaneously, psychology science continues to debate the effectiveness of cinema impact. Our 

goal was to gather new evidence on the beneficial impact of films based on particular 

experimental research, according to the empirical orientation of our approach to the study of 

mass media influence. The goal was to see if there were any changes in attitudes toward current 

social concerns among young people, who were the most engaged watchers. Respondents rated 

their various features before and after seeing the film using a psychosemantic technique that 

includes 25 items meant to identify attitudes towards senior persons. Significant changes were 

discovered using a variety of criteria from the motivational, emotional, and cognitive domains. 

At the same time, significant discrepancies between undergraduate and postgraduate students' 

judgments of the elderly were discovered. Postgraduate students' opinions about senior persons 

improved after watching the film, however undergraduate students' negative perceptions 

worsened. Individual differences among respondents, such as age, educational status as an 

indicator of individual psychological qualities, and other factors, can explain the opposing 

tendencies discovered engagement with senior citizens and, as a result, attitudes about senior 

citizens before beginning to view the film. 

 

KEYWORDS: Attitudes, Elderly People, Influence of Mass Media, Impact of Films, Psychology 

of Cinema. 

REFERENCES 

1. K. J. Kumar, “The „bollywoodization‟ of popular Indian visual culture: A critical 

perspective,” TripleC, 2014, doi: 10.31269/vol12iss1pp277-285. 

2. K. Maruska and R. Hanewinkel, “The impact of smoking in movies on children and 

adolescents. A systematic review,” BUNDESGESUNDHEITSBLATT Gesundheitsforsch. 



ISSN: 2249-877X              Vol. 11, Issue 10, October 2021,      Impact Factor: SJIF 2021= 7.642 

South Asian Journal of Marketing & Management Research (SAJMMR)  

https://www.saarj.com  
                                                                                                                                                        

    SAJMMR 

GESUNDHEITSSCHUTZ, 2010, doi: 10.1007/s00103-009-1007-1. 

3. J. D. Sargent and R. Hanewinkel, “Impact of media, movies and tv on tobacco use in the 

youth,” Progress in Respiratory Research. 2015, doi: 10.1159/000369482. 

4. O. Oyeyinka and N. Nancy, “The Effect Of Domestic Violence Films On The Youth: An 

Excursion Of Media Violence Theories and Persuasion Theories,” … J. Innov. …, 2013. 

5. M. S. Perciful and C. Meyer, “The Impact of Films on Viewer Attitudes towards People with 

Schizophrenia,” Curr. Psychol., 2017, doi: 10.1007/s12144-016-9436-0. 

6. T. Suherman, “IMPACT OF FILM ON TOURISM AND ECONOMY,” JELAJAH J. Tour. 

Hosp., 2019, doi: 10.33830/jelajah.v1i1.446. 

7. S. J. Kirsh, “Media in the Lives of Youth,” in Media and Youth, 2010. 

8. K. Luschen and L. Bogad, “Youth, New Media and Education: An Introduction,” Educ. 

Stud., 2010, doi: 10.1080/00131946.2010.510402. 

9. R. I.R., “Cinema and psychiatry,” Indian J. Psychiatry, 2014. 

10. J. D‟Arcy, “Media Influences in Young People‟s Lives.,” Can. Child Adolesc. Psychiatr. 

Rev., 2004. 

 


