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ABSTRACT 

Tourism is regarded as a livelihood in many areas of the globe and most wonderful thing is that 

many unskilled people may also make a decent amount of money by serving the visitor. There are 

many nations who are having a beautiful locations and weather but lagging behind in 

industrialization from rest of the globe, tourist industry is a godsend for them. India’s tourist 

industry is also relying upon its rich culture, history, historical sites, wild life, medicinal 

amenities etc. After beginning of Incredible India, Tourism industry has increased multifold. The 

objective of the present article is to cover the kind of the tourism accessible in India and also 

evaluate their effect on number of tourists who draw towards India for travelling. The goal of the 

paper is to discover the future of tourism in India and how much this sector may develop to 

contribute more and more In India’s GDP and how this sector addresses the issue of 

unemployment in India. 
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