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ABSTRACT 

The article examines and describes the features of the socio-economic nature of employment in 

the context of innovative development, the patterns of distribution by professional groups. The 

ongoing reforms are aimed at full-fledged human development. Accordingly, the republic is 

confidently developing along the path of building a democratic state and civil society based on 

the rule of law, a socially-oriented market economy, in which the interests, rights and freedoms 

of a person are of high value. 
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