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ABSTRACT 

The development of digitalization implies the existence of conditions and environments created 

by the state for the introduction of information technologies in various segments of the economy. 

It also depends on the policies adopted and implemented at the national, regional and 

international levels. Uzbekistan has officially embarked on the development of digital banking. 

In January 2018, the law first introduced the term "digital bank" and spelled out the need for the 

development of remote banking services. Thus, the State program adopted within the framework 

of the Year of Development of Science, Education and the Digital Economy provides for the 

development of the strategy “Digital Uzbekistan - 2030 " this year.  
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