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ABSTRACT 

Attracting new customers and gaining the attention and trust of the target audience is one of the 

key tasks for the development of businesses of any size and scope. Brand cannot be considered 

the object of one science because of its integrative nature, special social specificity and complex 

structure that can be interpreted in different scientific paradigms. Accordingly, brand research 

today is conducted in the context of various sciences: psychology, sociology, marketing, 

philosophy, culturology, law and, finally, linguistics. This article presents an attempt to consider 

brand communication from the linguistics point of view. The possibility of linguistic 

interpretation is explained by the fact that the communicative approach to brand and branding is 

distinguished in the works of specialists of other sciences. 
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