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ABSTRACT 

This article discusses the issues of improving the management of oil and gasenterprises in 

Uzbekistan, thereby increasing the efficiency of enterprises in the industry. The Investment 

Program of our Republic includes 26 projects with a total value of 27.8 billion dollars. 

Considering the economic development of the country and the sharp increase in the demand for 

energy resources in the future, the need to accelerate the reforms on the sustainable development 

of the network will increase even more. The program to ensure oil and gas economic stability is 

economic it should be developed on the basis of the multi-level structural structure of measures 

to ensure stability and its provision with resources. 
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