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ABSTRACT

The article discusses the theoretical issues of organizing marketing activities in enterprises.
Organizational structures of marketing activities, views on their application in local enterprises
in Uzbekistan have been previously asked. Deep structural changes in the economy of
Uzbekistan, deep processing of local raw materials, industrialization of agriculture, and
development of exports of local products are considered as priorities of economic reforms. As a
result, the volume and range of import-substituting goods are expanding. Commodity markets
are saturated and there are problems with the sale of goods in manufacturing enterprises.

KEYWORDS: Marketing Activities, Marketing Services, Marketing Management, Marketing
Research, Market Share, Market Potential, Marketing Activities Functional, Product-Oriented,
Customer And Regional-Oriented Organizational Structures.

REFERENCES
1. Kotler P. Kevin Lane Keller-Marketing Management. Prentice Hall. Singapore (2005).

2. Lambin JJ, Schuiling 1. Market-driven management: Strategic and operational marketing.
Macmillan International Higher Education. 2012.

3. Rustam J. Effective Use of Marketing Functions in Trade. International Journal on Integrated
Education. 2020;3(10):334251.

4. Porter ME. Competitive Strategy: Techniques for Analyzing Industries and Competitors.
Hardcover, 1998. 432 p.

5. Berdiyorov TA. Ways of Using Innovative Marketing Technologies in the Passenger
Transport System. Asian Journal of Technology & Management Research (AJTMR).
2019;(2):18-22.

6. Deepak RKA, Jeyakumar S. Marketing management. Educreation Publishing. 2019.

7. Cant MC, Strydom JW, Jooste CJ, du Plessis PJ. (Eds.). Marketing management. Jutaand
Company Ltd. 20009.

8. Butova TG, Kazakov AA, Zhiratkova AN. Marketing management. Moscow, Prospect. 2015.

9. Ergashkhodjaeva ShJ., Qosimova MS, Yusupov MA. Marketing Textbook. T.TDIU, 2011.
202 p.

10. Ergashkhodjaeva Sh., Sharifxo'jaev U. Marketing management. Textbook. T.: Economics,
2019. 462 p.

https://saarj.com



