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ABSTRACT 

This article analysis the development and importance tourist clusters in hospitality business. As 

currently it is very important to develop tourist cluster in region economy. Also the purpose of 

article is to study the theoretical and practical methods of applying the "clustering" process in 

the field of tourism, to adapt the tourist clusters created for each type of tourism based on world 

experience, using the existing tourism opportunities. The main goal of article is to determine the 

stages of formation of the tourist cluster and the system of interests of the participants of the 

tourist cluster. Main relevance of the research is to eliminate problems in the clustering process, 

to determine the direct role of the state in clustering, to create opportunities for cluster members 

to operate in a geographically close environment determined by the research requires the study 

of tourism clusters used by developed countries around the world, as well as the possibility of 

their introduction in our country. 

 

KEYWORDS: Cluster economy of region, touristic resources, services, hospitality, tourism 

industry, innovative products. 

REFERENCES 

1. Law of the Republic of Uzbekistan "On Tourism". № 54902.07.2019. 

2. Martin, R., & Sunley, P. (2003). Deconstructing clusters: chaotic concept or policy 

panacea? Journal of economic geography, 3(1), 5-35. 

3. Bakhtiyarovich, T. M., Fakhriddinovna, D. Y., & Temirkuliyevich, U. J. (2020). The role of 

national tourism resources in the development of domestic tourism. Economics, (4 (47)). 

mailto:y.f.dushanova@buxdu.uz
mailto:o.o.radjabov@buxdu.uz


ISSN: 2249-7137                   Vol. 11, Issue 5, May 2021         Impact Factor: SJIF 2021 = 7.492 

ACADEMICIA: An International Multidisciplinary Research Journal 
                                                                  https://saarj.com                                                                    

ACADEMICIA 

4. Capone, F. (Ed.). (2015). Tourist Clusters, Destinations and Competitiveness: Theoretical 

issues and empirical evidences. Routledge. 

5. Olimovich, D. I. (2015). Tourism potential of Uzbekistan. Lucrările Seminarului Geografic" 

Dimitrie Cantemir", 40, 125-130. 

6. Székely, V. (2010). Tourism clusters as a tool for the improvement of rural competitiveness: 

first experiences from Slovakia. Rural areas and development, 7. 

7. Kachniewska, M. (2013). Towards the definition of a tourism cluster. Journal of 

entrepreneurship, management and innovation, 9(1), 33-56. 

8. Olimovich, D. I., Khabibovna, K. M., & Alimovich, F. E. (2020). Innovative ways of 

reducing tourism seasonality of tourist areas. Достижения науки и образования, (1 (55)). 

9. Fundeanu, D. D. (2015). Innovative regional cluster, model of tourism 

development. Procedia Economics and Finance, 23, 744-749. 

10. Odinokova, T. (2019). Tourism cluster as a form of innovation activity. Economics. Ecology. 

Socium, 3(2), 1-11. 

11. Kayumovich, K. O., Annamuradovna, F. S., Alimovich, F. E., Alisherovna, D. N., & 

Olimovich, D. I. (2020). Opportunity of digital marketing in tourism sphere. International 

Journal of Psychosocial Rehabilitation, 24(8). 

12. Boiko, M., Bosovska, M., Vedmid, N., Melnychenko, S., & Okhrimenko, A. (2017). 

Development of the tourism cluster. Problems and perspectives in management, (15, Iss. 4), 

134-149. 

13. Olimovich, D. I., Samatovich, R. S., Farmanovna, E. A., Khabibulayevna, K. S., 

&Saymurodovich, N. Z. (2020). The economic impact of innovations in tourism and 

hospitality. Journal of Critical Reviews, 7(9), 258-262. 

14. Раджабов, О. О. (2021). ЭФФЕКТИВНЫЕ СПОСОБЫ ИСПОЛЬЗОВАНИЯ 

ИНСТРУМЕНТОВ PR-PUBLIC RELATION (СВЯЗЕЙ С ОБЩЕСТВЕННОСТЬЮ) В 

ТУРИЗМЕ. In НАУКА, ОБЩЕСТВО, ИННОВАЦИИ: АКТУАЛЬНЫЕ ВОПРОСЫ И 

СОВРЕМЕННЫЕ АСПЕКТЫ (pp. 106-117). 

15. Estevão, C., & Ferreira, J. J. (2012). Tourism cluster positioning and performance evaluation: 

the case of Portugal. Tourism Economics, 18(4), 711-730 

16. Salimova, S. F. (2021). JOYLASHTIRISH VOSITALARIDA MARKETING 

FAOLIYATINING AHAMIYATI. Scientific progress, 1(6). 

17. Olimovich, D. I., &Khudoynazarovich, S. A. (2020). The cost-effectiveness of improving the 

quality of hotel services. Academy, (4 (55)). 

18. Aripova, M. S. (2021). IMPORTANCE OF BRANDING IN HOTEL BUSINESS. Scientific 

progress, 1(6), 1092-1097. 

19. Samatovich, R. S., Olimovich, D. I., &Jafarbekovna, K. N. (2020). Functional improvement 

of hotel staff as a key to develop the quality of services in bukhara hotels. Proceeding of The 

ICECRS, 6. 



ISSN: 2249-7137                   Vol. 11, Issue 5, May 2021         Impact Factor: SJIF 2021 = 7.492 

ACADEMICIA: An International Multidisciplinary Research Journal 
                                                                  https://saarj.com                                                                    

ACADEMICIA 

20. Samatovich, R. S. (2021). Importance of Marketing in Tourism and Hotel 

Industry. International Journal of Business, Technology and Organizational Behavior 

(IJBTOB), 1(2), 79-84. 

21. Душанова, Ю. Ф. (2021). ГЛАВА 25. ОСОБЕННОСТИ ФОРМИРОВАНИЯ 

ТУРИСТИЧЕСКИХ КЛАСТЕРОВ. ББК 60 А43, 288. 

22. Olimovich, D. I. (2020). The impact of innovative technologies for improving economy of 

hotels. Asian Journal of Multidimensional Research (AJMR), 9(5), 194-201. 

23. Alimovich, F. E., Habibulloevna, K. S., & Bahodirovna, D. N. (2020). Central features of 

halal tourism and halal food. Academy, (3 (54)). 

24. Olimovich, D. I. (2020). Role of investment in tourism development. Academy, (5 (56)). 

25. Sharifovich, Y. K. (2021). Ways to Improve Information and Consulting Services in the 

Field of Tourism. International Journal of Business, Technology and Organizational 

Behavior (IJBTOB), 1(2), 98-104. 

26. Olimovich, D. I., Khabibovna, K. M., & Samadovich, R. S. (2020). Improving tourist season 

in Bukhara region. Вестник науки и образования, (1-2 (79)). 

27. Nurov, Z. S., Khamroyeva, F. K., & Kadirova, D. R. (2021, March). Development of 

domestic tourism as a priority of the economy. In E-Conference Globe (pp. 271-275). 

28. Nurov, Z. S., & Nurova, G. N. (2021, March). Conceptual framework for factors affecting 

the feasibility of the isi. In E-Conference Globe (pp. 276-280). 

 

 


