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ABSTRACT  

The article is devoted it from the teacher of literature a great methodical qualification on 

teaching Karakalpak poetry the types of lessons, the using og methods and lectures correctly. 

Among them, one of the most important issues is to trach students about poet’s creative works 

through the methods of lectures and its types. One of the most important methodical problems in 

achieving students knowledge, theoretical conceptions, practice is to teach materials of  literary 

schemcs trough various types of lessons. It from the teacher of literature a great methodical 

qualification on teaching Karakalpak poetry the types of lessons, the using og methods and 

lectures correctly in the academic lyceums. Among them, one of the most important issues is to 

trash students about poet’s creative works through the methods of lectures and its types. These 

methodical issues hasn’t been researched enough yet. It is acceptable to use problematic lecture, 

monographic lecture, scanning lecture, exchandind energy lectures on teaching Karakalpak 

poetry. 

 

KEYWORDS: The Process of The Lessons, Literature, Specialist In Literature, Poetry, Poem, 

Character, Creative Work, Style, Method, Writing, Genres, Language, Training.                                                                                                    

REFERENCES 

1.  Bateson J.  Innovation Managing services marketing. United States of America, 2005. 

2. Eigler Pierre, Langeard Eric. Services as Systems: Marketing Implications // Marketing 

Consumer Services: New Insights. - Cambridge, MA: Marketing Science Institute. -2004. - p. 

83-103. 

3. Gronroos Christian. Service Management and Marketing. - Lexington, MA: Lexington Books, 

2000. p. 74. 

 
 



ISSN: 2249-7137                  Vol. 11, Issue 5, MAY, 2021          Impact Factor: SJIF 2021 = 7.492 

ACADEMICIA: An International Multidisciplinary Research Journal 
https://saarj.com 

  

ACADEMICIA 

4. Gronroos C. Service management and marketing. - West Sussex, 2000: 239. 

5. Gumesson, Evert: Lip Service: A Neglected Area in Innovation Managing in Education// 

Journal of Consumer Services. — January 2007, p. 26-27. 

6. Larry L.Ball. Multimedia Network integration and Management: in Education // McGraw-Hill 

Series on communications.2006. 

7. Davila T., M. Epstein, and R. Shelton. Making Innovation Work: How to Manage It, Measure 

It, and Profit from It. Pearson education Inc, 2013. 

8. Dalimov S., Ubaydullaev K., Akhmetov K. Methods of teaching literaure. – Тashkent:  1987; 

42.  

9. Yuldashev K., Modaev O., Abdurazzokov A. Methods of teaching literaure. – Тashkent: 

1994;  

10.  Tuxliev B. Methods of teaching literaure. – Тashkent:  2010; 

11. Pakhratdinov A. Methods of teaching Karakalpak literature. Nukus, 2004; 220. 

12. Yusupov K. Methods of teaching Karakalpak literature. – Тashkent: Sano-standart, 2018. 

Стр.336. Методика преподавания каракалпакской литературы в академических лицеях. 

(монография). – Нукус: Каракалпакстан, 2019. Стр. 18 

 

 

 

 


