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ABSTRACT

The tomb of Salabat Khan was constructed in 1579A.D. on a hill called Shah Dongar (Salabat
Khan Il was a wazir of Murtuza Nizamshah and was an able administrator, planner, architect
and water management expert). Later this tomb was also of strategic importance. It is currently
a monument with ASI & is surrounded by land with private owners & the forestry department.
At a height of about 3080 feet above sea level, located on top of a hill, it is 700 and 800 feet
above the city of Ahmednagar. Surrounded by vegetation and giving a panoramic view of the
city, it has a cool breeze flowing throughout the day. Attempts have been made in the past to
promote this historic tourist spot but have been ineffective. In the absence of adequate
consolidated effort of the administration, government machinery, political leadership and local
citizenry it lies in neglect. This case study attempts to focus on marketing the peripherals along
with the essentials in this destination tourism.
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