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ABSTRACT 

In the highly world of the twenty-first century, when innovations are consistently re - engineering 

systems and processes, the role of the most demanding technologies, such as RFID (Radio 

Frequency Identification) as well as robotics, has piqued the interest of organizations and 

researchers in supply chain management. Although RFID and robotic technologies have a 

number of drawbacks, they may help companies connect their supply chains with their business 

partners, reduce inventory and process times, improve logistics, increase customer loyalty, and 

reduce overall costs. This study attempts to examine how technological advances such as RFID 

tags and robotics assist Wal-Mart and Amazon in managing their supply chains. There has been 

considerable study in the area of supply chain management to address current difficulties, but 

the issues are always changing as a result of technology advances and the fast growth of 

consumers. Despite the fact that considerable research has been done in this area, there is still a 

practical need for additional research to effectively address the current issues in supply chain 

management. 

 

KEYWORDS: Amazon, Supply Chain, Robotics, RFID, Wal-Mart, Process Management, 

Business Growth.    

REFERENCES 

1. A. D. Smith, “Exploring radio frequency identification technology and its impact business 

systems,” Information Management and Computer Security. 2005, doi: 

10.1108/09685220510582647. 

2. E. L. Plambeck, “The Greening of Wal-Mart’s Supply Chain,” Supply Chain Manag. Rev., 

2007. 

3. Statista, “Worlds largest retailers,” Statista, 2012. 

4. B. G. Mujtaba and S. Maxwell, “Wal-Mart In The Global Retail Market: Its Growth And 

Challenges,” J. Bus. Case Stud., 2007, doi: 10.19030/jbcs.v3i2.4837. 

5. T. T. Ha Nguyen, “Wal-Mart’s successfully integrated supply chain and the necessity of 

establishing the Triple-A supply chain in the 21st century,” J. Econ. Manag., 2017, doi: 

10.22367/jem.2017.29.06. 



ACADEMICIA: An International Multidisciplinary Research Journal 
ISSN: 2249-7137     Vol. 11, Issue 12, December 2021     SJIF 2021 = 7.492 

A peer reviewed journal 

https://saarj.com 
  

6. Yieldify, “Yieldify,” 2010. 

7. C. O’Connor, “Wal-Mart Vs. Amazon: World’s Biggest E-Commerce Battle Could Boil 

Down To Vegetables.,” Forbes.com, 2013. 

8. L. XU, Q. XU, and X. LIU, “Wal-Mart and Carrefour’s Supply Chain Management 

Strategies in China,” Int. J. Bus. Manag., 2014, doi: 10.5539/ijbm.v9n7p155. 

9. S. V Nair and Sharanaya, “Supply Chain Management System of Amazon,” Int. J. Latest 

Technol. Eng. Manag. Appl. Sci., 2018. 

10. B. Bacheldor, “From Scratch: Amazon keeps supply chain close to home,” 

InformationWeek, 2004. 

 

 


