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ABSTRACT

The article describes linguo-stylistic features of football discourse in modern sports. Football is
an event of cultural significance and it is not only an integral part of the social, cultural and
cognitive direction in the modern world, but also a special linguistic reality. The concept of
football as a linguistic-cultural phenomenon of modern reality reflects important features of
language. In this article we tried to define the linguistic and stylistic features of football
discourse by examining football as a linguistic-cultural concept that is an important element of
language.
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