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EMPLOYEES COMPENSATION AND BENEFITS MANAGEMENT-                  

A STUDY ON PUBLIC SECTOR INSURANCE COMPANY IN INDIA 
 

Sandeep Kaur* 
 

*Research Scholar,  

Public Administration Department, 

Panjab University,  

Chandigarh, India. 

ABSTRACT  

 

Human Resource has never been as meaningful as it is today. Human resources are the wealth 

of an organization. The success of any organization irrefutably depends largely upon the 

efficient and co-ordinate working of human resources. Therefore, every company wants to 

attract, retain and motivate brains to meet its objectives. One of the tools for retaining and 

motivating quality workforce is Compensation Management (CM). It is one of the central 

pillars of Human Resources Management which helps in attracting and motivating the 

employees and improving organizational effectiveness as well. This is one critical aspect to the 

success of the organization. The rationale of this study was to examine the extent to which the 

employees working in different classes in United India Insurance Company are satisfied with 

the compensation package that company has provided for them. In the present paper sample of 

102 Class I, Class II and Class III employees working in different offices of United India 

Insurance Company on the basis of convenience sampling technique were taken to draw the 

responses and elicit the results. Pearson’s coefficient of correlation has been conducted to 

indicate relationship between the variable Class and the responses of the employees. Based on 

the findings, it is recommended that for any public service organization such as the United 

India Insurance Company to improve the performance of employees, they should offer fair 

compensation package that will be specifically designed to link it with performance. 

 

KEYWORDS: Human Resource, Compensation Management, Motivating and Attracting 

Employees, Organizational Performance, Public Sector Insurance Companies. 
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CONTEMPORARY TRENDS AND DIRECTIONS OF FOREIGN CAPITAL 

DEVELOPMENT IN UZBEKISTAN 

 

Bobur B.Valiev* 
 

*Junior Researcher, 
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ABSTRACT 

 

The article presents the results of the evaluation of foreign investment and credit trends in the 

economy of Uzbekistan. It analyzes the structure of foreign investment by industry and region of 

economy, qualitative change of their tendencies. Proposals and recommendations to enhance 

the attraction of foreign investments are presented. The results of analysis can be used in the 

processes of policy development and implementation of regulation of investment activity in the 

economic systems of different levels. 

 

KEYWORDS: foreign investment, growth rate, investment policy, investment climate, region, 

capital intensity, structure. 
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POPULATIONS’ TRADE SERVICES 
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ABSTRACT 

 

Given article is devoted to investigation of consumer behavior in rural population as the 

evaluation of efficient structure in trading services in suburban sites is considered to be of high 

importance. Developed model permits determination of the precise assessment toward 

characteristics of satisfaction among dwellers in terms of trading services with the help of 

qualified research pattern. 

 

KEYWORDS: Trade service, rural population, social efficiency, purchasing costs. 

__________________________________________________________________________ 

REFERENCE 

Abdukarimov B.A. (2013). Trade economics. 

Akimov, A. V., & Dollery, B. (2006). Uzbekistan‘s Financial System. An Evaluation of Twelve 

Years of Transition. Problems of Economic Transition, 48(12), 6–31. 

Ames, B., Brown, W., Devarajan, S., Izquierdo, A., & others. (2001). Macroeconomic policy and 

poverty reduction. International Monetary Fund Washington, DC. Retrieved from 

http://www.researchgate.net/profile/Alejandro_Izquierdo/publication/252860528_Macroeconomi

c_Policy_and_Poverty_Reduction/links/00b495294b9c36e11e000000.pdf 

BAKHTISHODOVICH, B. S., KHAMIDOV, O., MAMAYUNUSOVICH, P. O., RAMOS-

RAMOS, S., BOBIRSHOYEVICH, M. S., & MUKHAMADAMINOVICH, B. N. (2015). The 

role of social media, user generated platforms and crowd sourcing in the development of tourism 

destinations. Journal of Hospitality Management and Tourism, 6(4), 30–38. 

Beatty, R. P., & Ritter, J. R. (1986). Investment banking, reputation, and the underpricing of 

initial public offerings. Journal of Financial Economics, 15(1), 213–232. 

Berger, A. N., Hanweck, G. A., & Humphrey, D. B. (1987). Competitive viability in banking: 

Scale, scope, and product mix economies. Journal of Monetary Economics, 20(3), 501–520. 

  



ISSN: 2319-1422     Vol 5, Issue 1, Jan. 2016        Impact Factor SJIF 2013=2.380           

South Asian Academic Research Journals 
http://www.saarj.com  

   

Brück, T., Esenaliev, D., Kroeger, A., Kudebayeva, A., Mirkasimov, B., & Steiner, S. (2014). 

Household survey data for research on well-being and behavior in Central Asia. Journal of 

Comparative Economics, 42(3), 819–835. 

Chan, N. L., & Guillet, B. D. (2011). Investigation of Social Media Marketing: How Does the 

Hotel Industry in Hong Kong Perform in Marketing on Social Media Websites? Journal of 

Travel & Tourism Marketing, 28(4), 345–368. http://doi.org/10.1080/10548408.2011.571571 

Dellarocas, C. (2003). The digitization of word of mouth: Promise and challenges of online 

feedback mechanisms. Management Science, 49(10), 1407–1424. 

Gorton, G., & Winton, A. (1998). Banking in transition economies: does efficiency require 

instability? Journal of Money, Credit and Banking, 621–650. 

Mishkin, F. S. (2007). The economics of money, banking, and financial markets. Pearson 

education. 

Ruziev, K., & Majidov, T. (2013). Differing effects of the global financial crisis on the Central 

Asian countries: Kazakhstan, the Kyrgyz republic and Uzbekistan. Europe-Asia Studies, 65(4), 

682–716. 

Salami, H., Shahnooshi, N., & Thomson, K. J. (2009). The economic impacts of drought on the 

economy of Iran: An integration of linear programming and macroeconometric modelling 

approaches. Ecological Economics, 68(4), 1032–1039. 

Vakhabov, A., & Bobakulov, T. (2009). Uzbekistan‘s Banking System and Its Role in 

Implementing the Anti-Crisis Program. Central Asia and the Caucasus, CA&CC Press, Sweden. 

Retrieved from http://cyberleninka.ru/article/n/uzbekistans-banking-system-and-its-role-in-

implementing-the-anti-crisis-program.pdf 

 

 

 

 

  



ISSN: 2319-1422     Vol 5, Issue 1, Jan. 2016        Impact Factor SJIF 2013=2.380           

South Asian Academic Research Journals 
http://www.saarj.com  

   

Publis hed by: South Asian Academic Research Jour nals  

SJBIR: 
 

S A A R J  J o u r n a l  o n  B a n k i n g  

&  I n s u r a n c e  R e s e a r c h   

 (A Do u b le  B l ind  Re fe r e e d & Re v ie we d I nte r na t io na l J o ur na l)  

THE CONCEPTUAL WAYS OF HOTEL DEPLOYMENT IN THE 

REPUBLIC OF UZBEKISTAN 
 

Rakhimov H.A* 
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ABSTRACT 

 

Present tourism bears the function of intercultural bridge and along with this it performs its 

contribution to the humanitarian development of society. To meet the needs and demands of 

mankind when happened natural disasters especially because of social cataclysm after 

population increase, to render people not only for their budget but also for being human is the 

question put as a target in front of this social tourism much more. The conceptual development 

of hotel industry with the major analyses underlined as a vital feature of the paper, which is 

considered as one of the developed countries of the world and other deals related to this have 

been considered in this article. 
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ABSTRACT 
 

The paper studies the main trends in the development of tourism in Uzbekistan, using the methods of 

benchmarking the development of international tourism at the global and national economies and 

presented projections of the main indicators of the national tourism market. Based on the analysis, 

recommendations for further development of the national tourism market. 

 

KEYWORDS: The market of tourism, international tourism, development trends of organized 

tourism, visitors, international tourism receipts, international tourist arrivals, the model prediction. 
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ABSTRACT 

 

The consolidation of financial institutions is driven by attempts to exploit economies of scale and 

scope, and technological advances such as the Internet are making it easier to reap such 

economies. Although the empirical evidence on economies of scale and scope is elusive, it 

appears that with recent technological improvements, relatively small-scale banks in emerging 

markets are likely to improve their cost and revenue efficiency by consolidating and achieving a 

larger size and scope of activities. Most banks in emerging markets are following the universal 

banking paradigm and are increasing the share of revenues obtained through the sale of 

securities, mutual funds, and insurance products. The main forces encouraging consolidation in 

mature market banking systems—namely globalization, advances in information technology, and 

deregulation—as well as those discouraging it— lack of information and transparency, different 

regulatory frameworks, ownership structures, and cultures—are also at work in emerging 

markets.  Present Paper is an attempt to study consolidation practices and their effect in India. 
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ABSTRACT 

 

The importance of customer service for capturing business in insurance companies has become a 

vital point in all stages of marketing of insurance products. Today, the policyholders preferences 

keep on changing at a rapid pace and their demands are turning insatiable. Perception of the 

sample i.e. policyholders regarding need, services, transparency and reliability is influenced by 

the product and valuable services rendered by insurers. The basic objective of this paper is to 

design the strategic framework for enhancing customer satisfaction for insurance institutions 

along with some vital independent variables with the help of statistical tool i.e. t-statistics, 

ANOVA. 

 

KEYWORDS: Reliability, Quality, Risk coverage, t-statistics, ANOVA, Welch and Brown-

Forsythe test. 
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