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ABSTRACT

The Foreign Direct Investment Policy 2016 give us a clear intention and objective of the
Government of India that is to attract and promote foreign direct investment in order to
supplement domestic capital, technology and skills, for accelerated economic growth. Foreign
Direct Investment, as distinguished from portfolio investment, has the connotation of
establishing a ‘lasting interest’ in an enterprise that is resident in an economy other than that of
the investor. It goes without saying that preference for foreign direct investment has risen
because it contributes in developing an extraordinary and growing role in global business. The
host country where the foreign country is investing upon becomes the recipient of not only the
investment, but also provides source of new technologies, capital, processes, products,
organizational technologies, management skills, and as such becomes a boon for the sought after
economic devel opment. These factors give ample reasons to allow foreign direct investment to be
viewed as a fundamental part for an open and successful international economic as well as
market system. The research paper here tries to bring forth the socioeconomic development
brought significantly by foreign direct investment through various channels.

KEYWORDS: Foreign Direct Investment, Employment, Balance Of Payment, Capital,
International Linkage.
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ABSTRACT

Academic ingtitutes are facing increasingly tough competition and constraints of resources
(Beard, 2009). Therefore, educational institutes need an effective performance management
system to attain sustainable institutional performance (Taylor &Baines, 2012). Early methods of
performance management were not effective because of poor alignment of performance
management system with ingtitutional strategy (Skinner, 1974). The Balanced Scorecard
(Kaplan, 2010) overcomes the challenges of traditional performance management systems, and
suggests a balancing concept with a focus on institutional vision and strategy (Franceschini &
Turina, 2013). This case study drives discussion on developing a balanced scorecard for
business schools. The case study is suitable for management students, who have advanced
knowledge of business strategy and operations of business schools.

KEYWORDS: Business competition, strategy, balanced scorecard, performance management,
institutional strategy
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ABSTRACT

The core of this study is to survey and analyze the effect of, one method of Electronic Word-Of-
Mouth (eWOM) communication namely, the Online Consumer Review and ratings. An
instrument was designed to gauge the proposed factors or constructs, based on detailed
literature review modified to fit the setting of online bus transportation business. On the whole
there were 29 variables under each of these constructs to study their influence over the
dependent variables. A survey was conducted online and the results were captured to
understand the nature of the surveyed respondents. These respondents were selected only from
Tamil Nadu with people experienced with booking Bus tickets online. The information was
interpreted utilizing the SPSS. The Theoretical framework developed was simulated using PLS
software and the results measuring the impacts are also identified. The causal effect between the
purchase behavior and the consumer reviews are vividly discussed. At the end of the detailed
study, the outcomes are studied and interpretations are drawn and their suggestions are put
forth setting a path for future studies.

KEYWORDS: Electronic word-of-mouth, online customer reviews, Ratings, consumer
purchase behavior, Decision Making.

South Asian Academic Research Journals
http://www.saarj.com


mailto:joshua@psgim.ac.in

ISSN: 2249-877X Vol. 7 Issue 11, November 2017  Impact Factor: SJIF =4.748

REFERENCE:

1.

10.

11.

12.

13.

14.

15.

16.

17.

Anderson, C. K. 2012. The impact of social media on lodging performance. Center for
Hospitality Research Report 12(15).

Bae, S. and Lee, T., 2011, “Gender differences in consumers’ perception of online consumer
reviews,” Electronic Commerce Research, Vol. 11, No. 2, pp. 201-214. 3.

Bansal, H. S. and Voyer, P. A., 2000, “Word-of-mouth processes within a services purchase
decision context,” Journal of service Research, Vol. 3, No. 2, pp. 166-177. 4

Bart, Y., Shanker, V., Urban, G. L. and Sultan, F., 2005, “Are the drivers and role of online
trust the same for all web sites and consumers? A large-scale exploratory emypiticdl s
Journal of Marketing, Vol. 69, No. 4, pp. 133-152. 5.

Bickart B, Schindler R.M. (2001). Internet Forums as Influential Sources of Consumer
Information. Journal of Interactive Marketing.15(3),-3D.

BIlGresearch, LLC. (2008). Shoppers Say Word of Mouth is Biggest Influence on Purchase
of Electronics, Apparel Items

Bounie, D., Bourreau, M., Gensollen, M. and Waelbroeck, P. (2005). The Effect of Online
Customer Reviews on Purchasing Decisions: The Case of Video Games.

Chevlier, J.A., Mayzlin, D. (2006). The Effect of Word of Mouth on Sales: Online Book
Reviews. Journal of Marketing Research 43 (3),-358.

Cherecwich, R. (2009). Survey: Brand Websites Are Most Trusted Online Advertising.
http://www.imediaconnection.com/content/23750.asp, (23.07)2009

Cervino, J., Sanchez, J. & Cubillo, J.M. (2005). Made in effect, competitive marketing
strategy and brand performance: an empirical analysis for Spanish brands. Journal of
American Academy of Business, 6(2), 237-243.

Chatterjee, P. (2001). Online reviews: do consumers use them?. Advances in Consumer
Research, 28(1), 129-133. Cheung, C.M.K., Lee, M.K.O. & Rabjohn, N. (2008).

Chevalier, J.A. & Mayzlin, D. (2006). The effect of word of mouth on sales: online book
reviews. Journal of Marketing Research, 43(3), 345-354.

Celsi, R., & Olson, J. (1988). The role of involvement in attention and comprehension
processes. Journal of consumer research, 15(2), 210-224. 6.

Cheung, M., Luo, C., Sia, C. and Chen, H., 2009, “Credibility of electronic word-of-mouth:
Informational and normative determinants of lar consume recommendations,”
International Journal of Electronic Commerce, Vol. 13, No. 4, pp. 9-38.

Dellarocas, C., Zhang, X. and Neveen, F.A. 2007. Exploring the value of online product
reviews in forecasting sales: The case of motion pictures. Journal of Interactive Marketing
21(4), 23-45.

Duan, W., Gu, B. & Whinston, A. (2008). Do online reviews matter? - An empirical
investigation of panel data. Decision Support Systems.

Fader, P. S., and R. S. Winer. 2012. Introduction to the special issue on the emergence and
impact of user-generated content. Marketing Science 31 (3): 369-71.

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X Vol. 7 Issue 11, November 2017  Impact Factor: SJIF =4.748

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.

29.

30.

Fan, Y. W., & Miao, Y. F. (2012). Effect of electronic word-of-mouth on consumer purchase
intention: The perspective of gender differences. International Journal of Electronic Business
Management, 10(3), 175.

Gefen, David; Karahanna, Elena; and Straub, Detmar W.. 2003. "Trust and TAM in Online
Shopping: An Integrated ModelMIS Quarterly, (27: 1).

Godes.D and Mayzlin.D (2004), “Using online conversation to study woad-mouth
communication, Marketing Science, Vol. 23, Issue.4, pp 545-560.

Gruen, T. W., Osmonbekov, T., & Czaplewski, A. J. (2006). eWOM: the impact of
customerto-customer online know-how exchange on customer value and loyalty. Journal of
Business Research, 59 (4), 4496.

HennigThurau et al., 2004, “Electronic word-of-mouth via consumer-opinion platforms:

What motivates consumers to articulate themselves on the Internet?”’, Journal of Interactive
Marketing. Vol.18, issue 1, pp 38-52.

Ivar E. Vermeulen, Daphne Seegers (2008), ““ Tried and Tested: The Impact of Online hotel
reviews on Consumer consideration”, Tourism management, doi:10.1.1016/j.tourman
2008.04.008.

Koufaris 2002, “Applying the technology acceptance model and flow theory to online
consumer behavior”,Information systems research,volume13,n0.2, pp 205-223.

Maxham, J. G., lll, & Netemeyer, R. G. (2002b). Modeling customer perceptions of
complaint handling over time: the effects of perceived justice on satisfaction and intent.
Journal of Retailing,78(4), 239252.

Noraini Sa’ait, Agnes Kanyan and Mohamad Fitri Nazrin (2016), “The Effect of E-WOM on
Customer Purchase Intensions”, International Journal of Social Science. Vol.2 (1) pp 73-80.

Rowley, J., 2001. Remodelling marketing communications in an Internet environment.
Internet Research, 11 (3), pp.203 - 212.

Singh et al. (2016), “An Analysis of online Reviews and their Impact on local market
Rankings”, Advances in Hospitality and Tourism Research, 4(1), pp 32-51.

Wilson, A., H. Murphy, and J. Cambra Fierro. 2012. Hospitality and travel: The nature and
implications of user-generated content.Cornell Hospitality Quarterly 53 (3): 220-28.

Wee Xavier and Goh Yun (2009), ’Viral Marketing Communication: The Internet word-of-
mouth” , Thesis, Blekinye Institute of Technology.

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X Vol. 7 Issue 11, November 2017  Impact Factor: SJIF =4.748

South Asian Journal of
Marketing &Management
Research (SAJMMR)

(Double Blind Refereed & Reviewed International Journal)

DOI NUMBER: 10.5958/2249-877X.2017.00083.2

YOGA AND HEALTHY LIFESTYLE: THE MOST DESIRED PRODUCTS
IN TODAY’S STRESSFUL ENVIRONMENT

Dr. Reetika Jain*

*Assistant Professor
Hans Raj College, Department Of Commerce,
University of Delhi. INDIA.
Email id: reetikajain29@yahoo.com

ABSTRACT

The fast changing and the stressful world of today has made the mankind more sad than happy,
more unsatisfied than satiated, more tensed than relaxed, more occupied than free. This is the
scenario, despite the fact, people having more money, more knowledge, more possessions and
more power and recognition in the society. We need to, therefore, think how to make this life
more blissful not only for ourselves but also for the people attached to us. Yoga and healthy
lifestyle are the only solution to this problem. They are not an ‘either-or’ solution but a package.
On the one hand, yoga enlightens one and makes her aware of the inner self, thereby bestowing
emotional health to an individual. On the other hand, healthy lifestyle enables one to lead a
disease-free and longer life by adopting modifications in the eating habits and increasing
physical activity. Acceptance of such changes in the lifestyle pattern can be possible only when
thereis control over the self. Yoga helps in having this self-control. The factual data reveals that
world over there is a growing consciousness among people towards adopting yoga and healthy
lifestyle habits viz. replacing processed food for fresh and natural food, spending time in gym or
indulging in brisk walking. Moreover such people are also willing to pay premium for these
products. Survey results also reveals that it is not only the adults and the oldies that are
increasingly practicing yoga and adopting healthy lifestyle, the trend is gaining more popularity
among young millennial.

KEYWORDS: Senario, Enlightens, Consciousness, Popularity, Sress, Anxiety, Insomnia,
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