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A STUDY BASED ON KERALA 
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*Assistant Professor,  
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Koyilandy. 

ABSTRACT 

 

Agricultural tourism is becoming more popular today. Kerala is a state in which large numbers 

of agricultural crops are cultivated. So it can move forward in the field of agricultural tourism. 

Agricultural tourism is an innovative idea for nurturing the farmer’s efficiency as well as 

economic status. Many studies have focused on agricultural tourism development. But very few 

studies are in the context of Kerala and relationship between agricultural tourism and rural 

development. This paper intends to consider the possibilities of agricultural tourism as a factor 

of rural development in Kerala as well as role of banks to increase agricultural tourism business 

in Kerala. The paper is based on descriptive research approach using primary and secondary 

data. Structured questionnaires are used to collect information from farmers and officials of the 

banks. Judgment sampling method is used to choose the respondents. The major findings of the 

study are agricultural tourism is an essential factor of rural development in Kerala and banks 

can promote agricultural tourism business in Kerala by providing financial and technical 

assistance. 
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ABSTRACT  

 

Employee’s satisfaction is regarded as an important criterion in determining the employee’s 

performance, achievement and also their physical fitness and mental health. Through this study 

we have tried to find out the role of personality factors in clerical employees of Banaras Hindu 

University. The objective of this study is to determine the relationship among personality 

dimensions and employee’s satisfaction. Total 103 clerical employees of the university were 

asked on various items that measure personality dimensions and employee satisfaction. The 

NEO-FFI was used as instrument comprised of five dimensions to determine the personality 

dimensions and S-D Employees inventory was used to measure employee’s satisfaction. The 

results revealed that personality dimensions, namely Conscientiousness and Agreeableness 

have positive relationship with employee’s satisfaction but Neuroticism have negative 

relationship with employee’s satisfaction. This research attempts to contribute new knowledge 

to the existing literature of personality dimensions and job satisfaction with special reference to 

the university clerical employees.  

 

KEYWORDS: Personality factors, Employee satisfaction, Clerical employees, Fitness. 
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ABSTRACT 
 

Microcredit plays a critical role in empowering women; helps deliver newfound respect, 

independence, and participation for women in their communities and in their households. 

Microfinance is the provision of financial services (loans, savings, insurance) to people on a 

small scale, such as businesses with low or moderate incomes, but you can read more 

meticulous definitions here and here. Loans of micro value are one of the better known means 

of helping small business owners in developing countries move out of poverty. Microfinance 

Institutions (MFIs) provide loans and savings services through a variety of lending models, 

while micro entrepreneurs use these services. The theory is that if the poor have access to these 

services, their financial lives will be more stable, predictable and secure, allowing them to plan 

and improve their livelihoods through education, healthcare and empowerment. Microfinance is 

also a means for self-empowerment. One of the reasons attributed to interest rates in 

microfinance is the high cost of funds – among other sources, microfinance providers may 

obtain loans from commercial banks, who lend to Microfinance Institutions at market rates. 

 

 

 



ISSN: 2249-877X    Vol. 5, Issue 10, Oct. 2015     Impact Factor: SJIF 2013=4.748 

South Asian Academic Research Journals 
http://www.saarj.com  

  

Publis hed by: South Asian Academic Research Jour nals  

SAJMMR: 
 

S o u t h  A s i a n  J o u r n a l  o f  

M a r k e t i n g  &  M a n a g e m e n t      

R e s e a r c h   
(A Do u b le  B l ind Re fe r e e d & Re v ie we d I nte r na t io na l J o ur na l)  

IMPACT OF COSMETIC ADVERTISEMENTS ON CUSTOMER 

PERCEPTION: A STUDY WITH REFERENCE TO WOMEN IN 

BANGALORE CITY 
 

Syed Kazim*; Dr. Chitra** 
 

*Assistant Professor, 
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ABSTRACT 

 

In the current era of information explosion and the world of media, advertisements play a major 

role in changing the behavior and attitude of consumers towards the products shown in the 

advertisements. The advertisements not only change the way of product is consumed by user but 

alter the attitude with which they look at the product. All over the world, advertisements have 

been used since ages for a wide variety of brands. For over the last two decades, a sharp 

increase in advertisements can be witnessed. Advertisements have great influence in purchasing 

decision of customers for particular brands. It is a ubiquitously accepted fact that 

advertisements can bestow special attributes upon a product or service that it may have lacked 

otherwise. The present study focuses on identifying the influence of advertisements on the 

consumer behavior and attitude with special reference to the cosmetic products on youth 

between 15 to 24 years of age.  In order to seek answers to the research problem a descriptive 

mode of research would be employed. The data base would be collected from primary and 

secondary sources. A two pronged approach is visualized for the study. The questionnaire 

would be tested through a pilot study. It is proposed to conduct the study in Bangalore District, 

Karnataka. A sample of 1000 respondents focusing on youth would be selected through a 

random sampling method. The data collected would be analysed using adequate statistical 

techniques. The recommendations of the research would help the companies and advertising 

firms to create healthier advertisements which would create a better cultural atmosphere in the 

country.   
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