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Koyilandy.

ABSTRACT

Agricultural tourism is becoming more popular today. Kerala is a state in which large numbers
of agricultural crops are cultivated. So it can move forward in the field of agricultural tourism.
Agricultural tourism is an innovative idea for nurturing the farmer’s efficiency as well as
economic status. Many studies have focused on agricultural tourism development. But very few
studies are in the context of Kerala and relationship between agricultural tourism and rural
development. This paper intends to consider the possibilities of agricultural tourism as a factor
of rural development in Kerala as well as role of banks to increase agricultural tourism business
in Kerala. The paper is based on descriptive research approach using primary and secondary
data. Structured questionnaires are used to collect information from farmers and officials of the
banks. Judgment sampling method is used to choose the respondents. The major findings of the
study are agricultural tourism is an essential factor of rural development in Kerala and banks
can promote agricultural tourism business in Kerala by providing financial and technical
assistance.

KEYWORDS: Agricultural tourism, Banking institutions, Rural development.
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ABSTRACT

Employee’s satisfaction is regarded as an important criterion in determining the employee’s
performance, achievement and also their physical fitness and mental health. Through this study
we have tried to find out the role of personality factors in clerical employees of Banaras Hindu
University. The objective of this study is to determine the relationship among personality
dimensions and employee’s satisfaction. Total 103 clerical employees of the university were
asked on various items that measure personality dimensions and employee satisfaction. The
NEO-FFI was used as instrument comprised of five dimensions to determine the personality
dimensions and S-D Employees inventory was used to measure employee’s satisfaction. The
results revealed that personality dimensions, namely Conscientiousness and Agreeableness
have positive relationship with employee’s satisfaction but Neuroticism have negative
relationship with employee’s satisfaction. This research attempts to contribute new knowledge
to the existing literature of personality dimensions and job satisfaction with special reference to
the university clerical employees.

KEYWORDS: Personality factors, Employee satisfaction, Clerical employees, Fitness.
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ABSTRACT

Microcredit plays a critical role in empowering women; helps deliver newfound respect,
independence, and participation for women in their communities and in their households.
Microfinance is the provision of financial services (loans, savings, insurance) to people on a
small scale, such as businesses with low or moderate incomes, but you can read more
meticulous definitions here and here. Loans of micro value are one of the better known means
of helping small business owners in developing countries move out of poverty. Microfinance
Institutions (MFIs) provide loans and savings services through a variety of lending models,
while micro entrepreneurs use these services. The theory is that if the poor have access to these
services, their financial lives will be more stable, predictable and secure, allowing them to plan
and improve their livelihoods through education, healthcare and empowerment. Microfinance is
also a means for self-empowerment. One of the reasons attributed to interest rates in
microfinance is the high cost of funds — among other sources, microfinance providers may
obtain loans from commercial banks, who lend to Microfinance Institutions at market rates.
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ABSTRACT

In the current era of information explosion and the world of media, advertisements play a major
role in changing the behavior and attitude of consumers towards the products shown in the
advertisements. The advertisements not only change the way of product is consumed by user but
alter the attitude with which they look at the product. All over the world, advertisements have
been used since ages for a wide variety of brands. For over the last two decades, a sharp
increase in advertisements can be witnessed. Advertisements have great influence in purchasing
decision of customers for particular brands. It is a ubiquitously accepted fact that
advertisements can bestow special attributes upon a product or service that it may have lacked
otherwise. The present study focuses on identifying the influence of advertisements on the
consumer behavior and attitude with special reference to the cosmetic products on youth
between 15 to 24 years of age. In order to seek answers to the research problem a descriptive
mode of research would be employed. The data base would be collected from primary and
secondary sources. A two pronged approach is visualized for the study. The questionnaire
would be tested through a pilot study. It is proposed to conduct the study in Bangalore District,
Karnataka. A sample of 1000 respondents focusing on youth would be selected through a
random sampling method. The data collected would be analysed using adequate statistical
techniques. The recommendations of the research would help the companies and advertising
firms to create healthier advertisements which would create a better cultural atmosphere in the
country.

KEYWORDS: Advertisement, Consumers, Behavior, Attitude, Youth,

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X Vol. 5, Issue 10, Oct. 2015

Gailsial tBawis

Dr. B.C.M. Patnaik, Editor in Chief
Associate Professor (Accounts & Finance)
KSOM, KIIT University,

Bhubaneswar, Odisha, INDIA.

Dr. Victor Sohmen

Professor

Department of Management and Leadership
Drexel University Philadelphia, Pennsylvania,
USA

Dr. Anisul M. Islam

Professor

Department of Economics University of
Houston-Downtown, Davies College of Business
Shea Street Building Suite B-489

One Main Street, Houston, TX 77002, USA

Shyam Lal Kaushal

Professor

School of Management Studies

Himachal Pradesh University, Shimla, INDIA.

Dr. Zachary A. Smith

Professor

Public Administration, Northern Arizona
University, USA.

Dr. Celaleddin Serinkan

Professor

Business Management, Pamukkale University,
TURKEY.

Dr. Liliana Faria

Faculty

Vocational Psychology,

ISLA Campus Lisboa - Laureate International
Universities, PORTUGAL.

Dr. Marko Olavi Kesti
Faculty
Administration, University of Lapland, FINLAND

Dr. Kapil Khanal
Associate Professor

Department of Management,Shankar Dev Campus,

Ram Shah Path T.U. Kirtipur, NEPAL

Dr. Sunil Kumar
Associate Professor

Faculty of Economics, South Asian University (SAU),

New Delhi, INDIA.

Dr. Dalbir Singh

Assistant Professor

Haryana School of Business,

Guru Jambheshwar Univ. of Sc. & Tech., Hisar,
Haryana, INDIA

Dr. Sonia Sharma Uppal

Assistant professor,

P.G Department of Comm. & Mgt. Arya College,
Ludhiana, INDIA

Poongothai Selvarajan

Lecturer

Department of Economics and Management
Vavuniya Campus of the University of Jaffna,
Vavuniya, SRI LANKA

Mrs. S. Dinesh Kumar

Assistant Professor

Faculty of Mgt. Studies and Comm.
University of Jaffna, SRI LANKA,

S. Anandasayanan

Senior Lecturer

Department of Financial Management
Faculty of Management Studies & Commerce
University of Jaffna, SRI LANKA

Poongothai Selvarajan

Lecturer

Department of Economics and Management,
Vavuniya Campus of the University of Jaffna,
Vavuniya, SRI LANKA

South Asian Academic Research Journals
http://www.saarj.com

Impact Factor: SJIF 2013=4.748



ISSN: 2249-877X Vol. 5, Issue 10, Oct. 2015 Impact Factor: SJIF 2013=4.748

ea/bearom,

©® Management and Economics

® Financial Management and Accounting
0 Industrial and Business Management
0 Entrepreneurship Management

06 Marketing Management

©® Banking and Insurance Studies

%M gij/m/

Each research paper/article submitted to the journal is subject to the following
reviewing process:

1. Each research paper/article will be initially evaluated by the editor to check
the quality of the research article for the journal. The editor may make use of
ithenticate/Viper software to examine the originality of research articles

received.

2 The articles passed through screening at this level will be forwarded to two
referees for blind peer review.

3 At this stage, two referees will carefully review the research article, each of

whom will make a recommendation to publish the article in its present
form/modify/reject.

4. The review process may take three/four working days.

9. In case of acceptance of the article, journal reserves the right of making
amendments in the final draft of the research paper to suit the journal's
standard and requirement.
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