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MARKET POTENTIAL OF LIFE INSURANCE PRODUCTS OF TATA
AIG IN MADURAI

D.Gopinathan*; R.Saravanan™*

*|IT & Soft Skill Trainer,
ICT Academy of Tamilnadu,
Chennai, Tamilnadu, India.
**Assistant Professor,
Department of Commerce,
Alagappa University College of Arts and Science,
Paramakudi, Tamilnadu, India.

ABSTRACT

Insurance provides financial protection against a loss arising out of happening of an uncertain
event. A person can avail this protection by paying premium to an insurance company. This
paper focuses to study the personal profile of clients in Madurai. Among the clients in Madurai
80 have been randomly selected for the field survey, by using convenient sampling method.
Majority 96 per cent of respondents prefer to invest to attain tax benefit and 39 per cent of
respondents think customer service is major factor to invest in TATA AIG .1t is concluded that
the company needs to increase their service with additional executives.

KEYWORDS: Insurance, market potential, insurance, risk.
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FACTORS AFFECTING INDIVIDUALS TO ADOPT M-COMMERCE
SERVICES BY YOUTH IN PUNE CITY - AN EMPIRICAL STUDY USING
MODIFIED TECHNOLOGY ACCEPTANCE MODEL

Mr. Chanakya Kumar*; Dr. Sachin Vernekar**

*Assistant Professor,
Indira School of Business Studies,
Tathwade, Pune, India.
**Professor,
Institute of Management and Entrepreneurship Development,
Erandwane, Pune, India.

ABSTRACT

The advancement of technology and intensive penetration of smart phone handsets and wireless
services have motivated youth to use commerce services(Banking, Money Transfer, Movies and
Rail ticket booking, Online shopping etc.) on mobile. Today’s mobile — commerce has become
an alternate choice for youth to use transaction related services on mobile but adoption rate of
M- commerce service is very low in India. Therefore there is a need for study to identify the key
factors affecting consumer intention to use m- commerce services. To know the factors affecting
consumer intention to use M-commerce services researchers employed extended Technology
Acceptance Model (TAM) using a sample of youth in Pune city. The researchers considered 18
to 39 years age group for the study.It has been found that the perceived usefulness, perceived
ease of use, social influence and perceived credibility were the key factors to influence youth
consumers to use M- commerce services in Pune region.

METHOD: Descriptive Research method was used for the survey. The data was analyzed using
Multivariate Correlation and Regression.

MEASUREMENT: A structured questionnaire was used to collect the responses of the
respondents. A 5 points Likert’s scale was used to measure the responses.

ABBREVIATIONS: PU (Perceived Usefulness), PEU (Perceived Ease of Use), PC (Perceived
Credibility) and SI (Social Influence)

KEYWORDS: Adoption, Consumer Behavior, M- Commerce Services, Technology Acceptance
Model (TAM).
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TRADE DEVELOPMENT OF THE MATERIAL AND RETAIL BASE IN
UZBEKISTAN

UMIDION NORMURODOV*

*SAMARKAND INSTITUTE OF ECONOMICS AND SERVICE.

ABSTRACT

This paper investigates market-oriented way of development within sub-sectors of Uzbekistan,
while searching the shortcomings of issue in the presence of its positive solutions. Moreover,
life standard of inhabitants, the rate of socio-economic advancement also studied and
concluded with possible suggestions for the forthcoming investigations. Model of deployment,
which is unique in the case of Uzbekistan, is considered as a major fundamental source while
conducting analyses. Gained finding through investigation is believed to serve in the further
studies of development.

KEYWORDS: Trade, retail, service, productivity, effectivity of economy.
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VOLKSWAGEN: THE PROTAGONIST IN DIESEL EMISSION SCANDAL

Anusha Goel*

*Faculty of Commerce and Business,
Department of Commerce,
Delhi School of Economics,

University of Delhi,
Delhi, India.

ABSTRACT

Volkswagen is one of the leading car manufacturers in the world. Our article talks about the
diesel emission scandal of Volkswagen Group and actions taken by the regulators of numerous
countries. This article has been written after gathering information from sources like
newspapers and websites. The company has admitted of cheating the emissions tests and
installing the software in 11 million cars worldwide. Since then it has experienced a fall in
credit ratings and market capitalisation as well as lower demand for diesel cars worldwide.
Several countries like US, Germany, China are probing the violation of suitable legislation so
as to take appropriate legal action against the company. However there are some lessons to be
learnt to avoid such incident in future.

KEYWORDS: Auto industry, Diesel emission scandal, Europe, United States, Volkswagen.
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ANALYSES OF SOCIO-ECONOMICAL TOURISM INDUSTRY
THE CASE OF UZBEKISTAN

Abiev Jakhongir Nematovich*

*CHAIR OF INTERNATIONAL TOURISM AND TOURISM SERVICE, SERVICE AND TOURISM
FACULTY, SAMARKAND INSTITUTE OF ECONOMICS AND SERVICE,
SAMARKAND, UZBEKISTAN.

ABSTRACT

The paper targets to investigate the status and growth of tourism in Silk Route tourism
destinationusing the sample of Uzbekistan tourism industry with superior reference to other
country’s tourism infrastructure sectors. As a Silk Road tourism destination and unique cultural,
historical, archeological, and natural attractions, Central Asian States (CAS) (Kazakhstan,
Kyrgyzstan, Turkmenistan, Tajikistan and Uzbekistan) present essential interest and potential for
tourists from all over the world. This article makes an overview of the current status of tourism
industry with the aim of finding out the strategy for developing a program that enhances the
strengths that these countries have in the international arena. The results serve to point out key
trends and gaps in which to focus future research on this topic and also they might be useful in
formulating public policies and strategies for tourism industry development of Central Asia.
Paper search the way of development on Silk Road tourism potentials across the CAS countries.

KEYWORDS: Tourism development, Central Asia, Silk Road, destination competitiveness,
tourism infrastructure, socio-economical development.
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RURAL CONSUMER PERCEPTION ON CELEBRITY ENDORSED
ADVERTISEMENTS FOR NON DURABLE PRODUCTS

M .Naresh Babu*; Dr. K.Lavanyalatha**

* Research Scholar,
School Of Management,
Pondicherry University, Pondicherry

ABSTRACT

Kamins (1989) defined a celebrity as an individual who is known to the public for his/her
achievements in areas other than that of the product class endorsed. As such, celebrities may
include a typical consumer, a product class expert, or a company president. A typical consumer
endorser is an ordinary person who is expected to have no special knowledge of the product
class endorsed except that they are acquired by the normal use of the product. Marketing is the
key functional area of creating revenue for any organization. Rural marketing is the promotion
of a product by using strategies to facilitate the flow of goods and services from rural producers
to urban consumers and agricultural inputs/ consumer goods from urban to rural The purpose of
this paper is to examine the overall perceptions of Rural Consumers towards advertising by
celebrities, and the influence of celebrity advertising towards customer purchasing behavior.
Another aim of the paper is to identify how the demographics like Age, Gender and Education
level of rural consumer would be significant impact on their perception about celebrity
endorsement in Advertisemts strategies followed by the Brands. The results were interestingly
showing that rural consumers are been influenced by the Celebrity Ads and perceive this tactical
strategy positively if it is endorsed by they liked Celebrity or favorite Celebrity. This paper
carries a study on only selected Non durable products in Fast Moving Consumer Goods i.e Skin
Care, Hair Care and Body Cares.

KEYWORDS: Advertisements, Celebrity Endorsement, Perception, Rural marketing.
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A STUDY ON THE CHALLENGES OF EXPATRIATION AND
REPATRIATION WITH SPECIAL REFERENCE TO SOUTH INDIAN
COMPANIES

P.Vanitha*; Dr. S.Prakash**

*Research Scholar,
Department of MBA,

Bharathiar University,
Coimbatore, Tamilnadu, India.
**Professor & Director,

Nehru Institute of Engineering & Technology,
Nehru Group of Institutions,
Coimbatore, Tamilnadu, India.

ABSTRACT

Nowadays, being successful and competitive in the domestic market for a company is not the
business goal. Due to globalization, many companies are striving to enter the global market and
hence send their effective resources to overseas to win the contract and perform the job. There
have been many international investments and mergers and acquisitions. Thus it is significant
for the companies to think about new strategies to gain competitive advantage in the global
market. The importance of transferring knowledge and developing international HR
management is increased. In this meaning, expatriation and expatriates have become a vital
part of global management and companies’ success in the global market. In this current study,
a survey is conducted with 200 HR managers of the Indian companies in southern side. The
result and suggestions will help the practitioners and academicians to determine the various
challenges of expatriation and repatriation process

KEYWORDS: Expatriation, Repatriation, Adjustment, Turnover Rate, Culture Shock.

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X Vol. 5,Issue 11, Nov. 2015 Impact Factor: SJIF 2013=4.748

Published by: South Asian Academic Research Journals

SAJMMR:

South Asian Journal of
Marketing & Management
Research

(A Double Blind Refereed & Reviewed International Journal)

THE EFFECTS OF BUSINESS PROCESS REENGINEERING AND
INFORMATION TECHNOLOGY IN ORGANIZATIONAL
PERFORMANCEIN THE UZBEKISTAN GRAIN INDUSTRY SECTOR

Abdulla Primov*

* Faculty,
University of Zagreb.

ABSTRACT

This study examines the effects of business process reengineering (BPR) and information
technology (IT) in organizational performance. It is important to note that, the efficient IT
system is the base of functioning of all kinds of companies as well as public organizations.
Effective IT system helps organizations to reduce operational costs, improve the quality of the
customer service and eventually allows further development and expansion of new markets. The
aim of this paper is to present the business processes of the grain product companies,
emphasize the existing problems with IT systems and, on the basis of these observations,
provide the possible ways of business process reengineering. Taking everything into account the
number of improvements were listed in the paper. The changes mentioned in the study will help
managers to generate additional benefits for the company, like improving accounting system,
documents, flow in the company, communication between entities of the company, decreasing
queues and customers’ average time of waiting and reducing costs of operational activities of
the company. As the result, the organizations will increase effectiveness and profits, experience
positive changes in organizational approach and finally will receive an efficient tool to develop
the business.

KEYWORDS: Business process reengineering; Information technology; Organizational
performance; Grain product companies; Uzbekistan.

South Asian Academic Research Journals
http://www.saarj.com


http://www.emeraldinsight.com/action/doSearch?target=emerald&text1=Business+process+reengineering&field1=Keyword

ISSN: 2249-877X Vol. 5,Issue 11, Nov. 2015 Impact Factor: SJIF 2013=4.748

Published by: South Asian Academic Research Journals

SAJMMR:

South Asian Journal of
Marketing & Management
Research

(A Double Blind Refereed & Reviewed International Journal)

WAYS OF IMPROVING ORGANIZATIONAL AND ECONOMIC
MECHANISMS ON THE MARKETS OF SOCIAL TOURISM

Norkulova Dilfuza*

*Samarkand Institute of Economics and Service.

ABSTRACT

Organization-economic mechanism of social tourism services varies depending on the social
and economic policies of the financial mechanism of the policy. The development of social
tourism depends on how it perceives the state, that is, as social protection, as motivation for
professional work, as the healing process of the population. In Uzbekistan, there is a social
tourism, but functions as one of the branches of social policy and not as a branch of the tourist

industry. Which significantly reduces the number of domestic tourists, as they are the number of
users of social assistance, but not tourists.

KEYWORDS: social tourism, services, social tourism, classification of social tourism, the
financial mechanism, management mechanism.

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X Vol.5,Issue 11, Nov. 2015

Gailsial tBawis

Dr. B.C.M. Patnaik, Editor in Chief
Associate Professor (Accounts & Finance)
KSOM, KIIT University,

Bhubaneswar, Odisha, INDIA.

Dr. Victor Sohmen

Professor

Department of Management and Leadership
Drexel University Philadelphia, Pennsylvania,
USA

Dr. Anisul M. Islam

Professor

Department of Economics University of
Houston-Downtown, Davies College of Business
Shea Street Building Suite B-489

One Main Street, Houston, TX 77002, USA

Shyam Lal Kaushal

Professor

School of Management Studies

Himachal Pradesh University, Shimla, INDIA.

Dr. Zachary A. Smith

Professor

Public Administration, Northern Arizona
University, USA.

Dr. Celaleddin Serinkan

Professor

Business Management, Pamukkale University,
TURKEY.

Dr. Liliana Faria

Faculty

Vocational Psychology,

ISLA Campus Lisboa - Laureate International
Universities, PORTUGAL.

Dr. Marko Olavi Kesti
Faculty
Administration, University of Lapland, FINLAND

Dr. Kapil Khanal
Associate Professor

Department of Management,Shankar Dev Campus,

Ram Shah Path T.U. Kirtipur, NEPAL

Dr. Sunil Kumar
Associate Professor

Faculty of Economics, South Asian University (SAU),

New Delhi, INDIA.

Dr. Dalbir Singh

Assistant Professor

Haryana School of Business,

Guru Jambheshwar Univ. of Sc. & Tech., Hisar,
Haryana, INDIA

Dr. Sonia Sharma Uppal

Assistant professor,

P.G Department of Comm. & Mgt. Arya College,
Ludhiana, INDIA

Poongothai Selvarajan

Lecturer

Department of Economics and Management
Vavuniya Campus of the University of Jaffna,
Vavuniya, SRI LANKA

Mrs. S. Dinesh Kumar

Assistant Professor

Faculty of Mgt. Studies and Comm.
University of Jaffna, SRI LANKA,

S. Anandasayanan

Senior Lecturer

Department of Financial Management
Faculty of Management Studies & Commerce
University of Jaffna, SRI LANKA

Poongothai Selvarajan

Lecturer

Department of Economics and Management,
Vavuniya Campus of the University of Jaffna,
Vavuniya, SRI LANKA

South Asian Academic Research Journals
http://www.saarj.com

Impact Factor: SJIF 2013=4.748



ISSN: 2249-877X Vol. 5,Issue 11, Nov. 2015 Impact Factor: SJIF 2013=4.748

ea/bearom,

©® Management and Economics

® Financial Management and Accounting
0 Industrial and Business Management
0 Entrepreneurship Management

06 Marketing Management

©® Banking and Insurance Studies

%M gij/m/

Each research paper/article submitted to the journal is subject to the following
reviewing process:

1. Each research paper/article will be initially evaluated by the editor to check
the quality of the research article for the journal. The editor may make use of
ithenticate/Viper software to examine the originality of research articles

received.

2 The articles passed through screening at this level will be forwarded to two
referees for blind peer review.

3 At this stage, two referees will carefully review the research article, each of

whom will make a recommendation to publish the article in its present
form/modify/reject.

4. The review process may take three/four working days.

9. In case of acceptance of the article, journal reserves the right of making
amendments in the final draft of the research paper to suit the journal's
standard and requirement.

Pubbiohed b,

South Asian Academic Research Journals

A Publication of CDL College of Education, Jagadhri (Haryana)
(Affiliated to Kurukshetra University, Kurukshetra, India)

Our other publications :

Academicia - An International Multidisciplinary Research Journal
ISSN (online) : 2249-7137

SAARJ Journal on Banking & Insurance Research (SJBIR)
ISSN (online) : 2319-1422

South Asian Academic Research Journals
http://www.saarj.com



