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ABSTRACT

This era of business is marked with a high degree of dynamism. Due to technological
advancement, the concept of competitive advantage is eluding day by day. Shopping at the click
of a mouse is gaining popularity Now-a-days. Online shopping has given all types of consumers
the ability of being able to buy anything, anywhere, and any product, regardless of where its
location is in any part of the world. It has come up as a boon for all type of consumers and it has
something to offer for everyone. Itinvolves various factors like, low price, saves
time,convenience, all time shopping accessibility, broad availability of products but involves the
risk of personal privacy and transactional security .Traditional shopping permits and allows
physical examination of the products, interpersonal communication but involves high travel and
search costs, and also has restrictions on shopping hours. Descriptive analysis was used for the
study. 50 samples were chosen and primary data was collected through questionnaire which
contains multiple choice questions and dichotomous questions. The data was collected from the
students, house wives and business man and convenience method of sampling was used for the
purpose of the study. The geographical sampling area for this study is the city of Chennai. Almost
all of them have experienced both online shopping and traditional shopping.

KEYWORDS: online shopping, traditional shopping, consumers, technology, dynamism.
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ABSTRACT

The success of every country to a great extend is depends upon savings and investment.
Investment decisions involve certain sacrifices for uncertain rewards. All investment
opportunities may not have equal appeal to all investors. They may fail to understand and
specify the objectives prior to the commitment of funds to an investment. Often, the investor
perceives only the rewards associated with an investment and ignores the risks involved in
it.This study is attempted to assess the risk perception of investors towards security investmet
and also to identify the relationship of volume of investment and income level of investors.For
this study, data are collected from 100 investors from Tirurangadi Taluk.Chi squere test and
scaling techniques are used for analysis of the study.The result of the study indicate that
respondents are ready to take low level of risk only.and Investment volume and income level of
respondent are dependent. They are variable income instruments, fixed income instruments,
derivative instruments and add on products. Variable income instruments are equity shares,
preference shares, no voting right shares, cumulative convertible preference shares. So the loss
from one security can be set off with the profit of another security. It may arise due to labour
union problem, lack of research and development, ineffective management etc. These are
controllable in nature.

KEYWORDS: Security Investment, Risk perception, Systematic risk& Unsystematic risk
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ABSTRACT

This study aims to know the motivational factors of e-commerce that drives the affirmative
tendency towards online shopping. To observe the behavior of online shoppers, a structured
closed ended questionnaire is used. The questionnaire is prepared to know their reactions on
online shopping experience from different perspectives. Correlation and regression analysis are
applied to measure the impact of motivational factors on online shopping. This study finds a
positive relation between the online shopping stimulators and shopping behaviors of
respondents. It also observes that shopping through online is extremely popular among the
youngsters but it failed to draw satisfactory attention of the mass people particularly old and
technologically challenged due to complex purchase process and payment settlement system,
lack of reliability, and traditional mentality of customers. . Looking into the importance of this
factor, Demangeot & Broderick (2007) urged upon all marketers to build up such atmosphere by
which the needs of online shoppers can be satisfied properly.

KEYWORDS: E-Commerce, Security, Popularity, Internet, Bangladesh
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ABSTRACT

Leadership style of managers and the organizational and individual outcome related issues have
been major theme for researchers for many years. Even though leadership related theories
highlight variety of style in different perspectives, Transformational leadership and the related
outcomes receive significant attention among researchers as it produces much voluntary
behavior in employees. The main aim of the present study is to measure the relationship of
employees’ perception related to their superior leadership style on their job related behavior.
Four main components of transformational leadership (idealized influence, inspirational
motivation, intellectual stimulation, and individual consideration) were studied among
employees in private insurance companies as well as public corporation. For this purpose, self-
administrated questionnaire used and total of 192 questionnaires were issued using convenient
sampling to measure both of the constructs. 127 responses were received. The collected date
analyzed using SPPS 20 version and the mediation was examined by the model developed by
Baron and Kenny(1986). It was found that transformational leadership is positively related with
commitment and performance of employees. Organizational commitment mediates the
relationship between transformational leadership and job performance.

KEYWORDS: Commitment, ldealized influence, Inspirational motivation, Performance,
Transformational leadership.

South Asian Academic Research Journals
http://www.saarj.com


mailto:shanthamahenthiran@yahoo.com

ISSN: 2249-877X  Vol. 7 Issue 4, April 2017 Impact Factor: SJIF 2013=4.748

REFERENCES

Avolio, B. J.,, Bass, B. M., & Jung, D. I. (1999). Re-examining the Components of
Transformational and Transactional Leadership Using the Multifactor Leadership Questionnaire.
Journal of Occupational and Organizational Psychology. (72) 4.

Avolio,B,J., Zhu,W., Koh, W, and Bhatia ,P. (2004). Transformational leadership and
organizational commitment: mediating role of psychological empowerment and moderating role
of structural distance, Journal of Organizational Behavior, VVol.25.

Bass, B.M. & Avolio, B.J. (Eds.). (1994). Improving organizational effectiveness through
transformational leadership. Thousand Oaks, CA: Sage Publications.

Bono,J.E., & Judge, T.A.(2003).Self concordance at work: Toward understanding the
motivational effects of transformational leaders, Academy of Management Journal, 46(5).

Burns, J.M. (1978) Leadership. New York. Harper & Row

Bycio, P., Hacket, R.D., & Allen, J.S. (1995). Further assessment of Bass’s (1985)
conceptualization of transactional and transformational leadership. Journal of Applied
Psychology. Vol. 80

Cavazotte, F., Moreno, V., and Bernardo,J.(2013). Transformational Leaders and Work
Performance: The Mediating Roles of ldentification and Self-efficacy, Brazilian Economic
Review, Vol. 10(4).

De Oliveira Rodriguez, A., & Ferreira, M.C. (2015). The impact of transactional and
transformational leadership style on organizational citizenship behaviors. Psico-USF, 20(3), 493-
504. doi: 10.1590/1413-8271201520031.

Dubinsky, A. J., Yammarino, F. J., Jolson, M. A., & Spangler, W. D. (1995). Transformational
Leadership: An initial investigation in salespeople. The Journal of Personal Selling &Sales
Management, 15 (2)

Gillet,N., and Vandenberghe, (2014). Transformational Leadership and Organizational
Commitment: The Mediating Role of Job Characteristics, Human Resource Development
Quarterly, Vol. 25(3).

Jyoti, J., & Bhau, S.(2015). Impact of Transformational Leadership on Job Performance:
Mediating Role of Leader—-Member Exchange and Relational Identification, SAGE Open, DOI:
10.1177/2158244015612518.

Ismail, A., & Yusuf, M,H.(2009). The Relationship between Transformational Leadership,
Empowerment and Organizational Commitment: a Mediating Model Testing, Timisoara Journal of
Economics,Vol.2(2).

Khan, M, R., Ziauddin, Jam,F,A & Ramay (2010). The Impacts of Organizational Commitment
on Employee Job Performance, European Journal of Social Sciences, Vol.15( 3).

South Asian Academic Research Journals
http://www.saarj.com


http://econpapers.repec.org/article/wunjournl/
http://econpapers.repec.org/article/wunjournl/

ISSN: 2249-877X  Vol. 7 Issue 4, April 2017 Impact Factor: SJIF 2013=4.748

Overstreet,R,E. (2012). Effect of Transformational Leadership and Organizational
Innovativeness on Motor Carrier Performance, Unpublished PhD thesis.

Piccolo, R,F., & Colquitt, J, A. (2006). Transformational Leadership and Job Behaviors: The
Mediating Role of Core Job Characteristics, Academy of Management Journal, VVol. 49.

Rauch, C. F., & Behling, O. (1984). Functionalism: Basis for an alternate approach to the study
of leadership. In J. G. Hunt, D. M. Hosking, C. A. Schriesheim, and R. Stewart (Eds.).
Robbins, S. P., & Coulter, M. (2005). Management. (8th Ed.). Prentice Hall. USA.

Shamir, B., House, R., & Arthur, M. (1993). The motivational effects of charismatic leadership:
A self —concept based theory, Organization Science, Vol.4 (4).

Shwu-Ru, L. (2008). An Analysis of the Concept of Organizational Commitment. Nursing
Forum Vol. 43(3).

Simon, L. (1994). Trust in leadership: Its dimensions and mediating role, Unpublished
Dissertation, Kansas State University, Manhattan.

Tharmin, H, M.(2012). The Influence of Transformational Leadership and Organizational
commitment on Job Satisfaction and Employee Performance, International Journal of Innovation,
Management and Technology, Vol. 3(5).

Tolentino, R, C. (2013). Organizational Commitment and Job Performance of the Academic and
Administrative Personnel, International Journal of Information Technology and Business
Management, VVol.15(1).

Wu, J & Liu, A, M, M. (2006). A study on the relationship between organizational commitment
and task performance in Chinese construction firms. In: Boyd, D (Ed) Procs 22nd Annual
ARCOM Conference

Yu,H., Leithwood, K., & Jantzi, D. (2002). The effects of transformational leadership on
teachers’ commitment to change in Hong Kong, Journal of Educational Administration, Vol.
40.

South Asian Academic Research Journals
http://www.saarj.com



ISSN: 2249-877X  Vol. 7 Issue 4, April 2017 Impact Factor: SJIF 2013=4.748

Published by: South Asian Academic Research Journals

SAJMMR:

South Asian Journal of
Marketing & Management
Research

(A Double Blind Refereed & Reviewed International Journal)

DOI NUMBER: 10.5958/2249-877X.2017.00021.2

A STUDY ON PERFORMANCE OF EQUITY LINKED TAX SAVING
MUTUAL FUND SCHEMES IN INDIA

Dr. R.K.Sudhamathi *

*Associate Professor,

GRG School of Management studies,
Coimbatore, Tamilnadu.
Email:sudhamathi@grgsms.ac.in
Mob: 9944451101

ABSTRACT

Privatization of Indian mutual fund industry has led to proliferation of mutual funds schemes.
It takes many forms such as income funds, equity diversified funds, balanced funds, liquid
funds, money market funds, Gilt funds, Equity linked tax saving schemes ( ELSS), Exchange
traded funds and overseas fund of funds. Equity linked tax saving is one of the recent origin
with tax saving feature under sec. 80C of Income Tax Act 1961. It also gives investor the
twin-advantage of capital appreciation and tax benefits. The period of study is two years,
from July 2014- June 2016. 32 open-ended ELSS mutual funds which have been operating for
more than two years and performing during the period of study (i.e. July 2014- June 2016)
and for which the data were available on continuous basis is taken for the study. The study
has used Sharpe, Treynor and Jensen performance measure to evaluate the fund’s
performance. Funds risk has been analysed using standard deviation and beta. According
to study results the top 5 funds are Franklin India Tax shield-Growth, Axis Long Term Equity
Fund — Growth, Escorts Tax Plan-Growth, IDBI Equity Advantage Fund - Growth Regular
and Birla Sun Life Relief 96 - Growth Option. By investing in these funds investor can get
annualised return ranging from 23.28 percent to 15.47 percent. The bottom 5 five funds are
HSBC Tax Saver Equity Fund — Growth, Union KBC Tax Saver Scheme - Growth Option,
Taurus Tax Shield-Growth Option, Sahara Tax Gain-Growth and L&T Tax Advantage Fund-
Regular Plan-Growth Option. These funds have to be avoided while making investment.

KEYWORDS: Mutual Fund, Capital Appreciation, Equity Linked Tax Saving Mutual Fund
schemes, Sharpe measure, Treynor measure, Jensen Measure.
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ABSTRACT

The Indian film industry has been going through a sea change in its attitude. Multiplexes are fast
dotting up the metros and are slowly realizing the potential of even the smaller areas. Today,
there are far more avenues to make money out of a movie than just its box office earnings. DVD
releases, music launch, merchandise, overseas distribution rights etc., all form a part of the
earnings. This has been a slow process which has taken off only recently. For a long time, film
producers had been inconsequential in the marketing of films to consumers, which often resulted
in many good films failing to do well. But with the entry of satellite TV and foreign films into the
domestic Indian entertainment market, it is becoming increasingly difficult for Indian films to
earn the numbers it used to. A well developed research, marketing and feedback system can be
beneficial to a film throughout the entire process — from generation of ideas to post release
period of the movie. The concept of movie marketing may not be new but it is definitely making
its present felt with a lot of force lately. This paper aims at focusing on the emerging trend of
movie marketing that is adopted by Indian film makers.

KEYWORDS: Bollywood, Films, Marketing, Media, Movies, Promotion
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ABSTRACT

The market or the buyers are continuously changing the way they shop. Buying at the organized
retail is an enjoyable experience for buyers. The shopping centers are becoming Family
Entertainment centers. Some are enticing customers with taglines like “Shop, Eat and
Celebrate”. Shopping centers with a number of cineplexes are now emerging which are called as
“Hybrid centers”. Organized retailing in India accounts for less than two percent of the total
retiling market. However with aggressive investments, organized retailing is set for expansion.
The Indian government is also likely to spend USD 150 billion over the next few years to develop
world class infrastructure, thereby, aiding growth in the retail sector. A common element of the
expansion plans of different players appears to be the hypermarket. All leading Indian retail
players are either already present or have plans for Hypermarkets. It will be foolhardy to adopt
internationally successful retail formats to India conditions. One such factor could be the rural -
urban difference. Hence, ITC is experimenting with a rural hypermarket through its Choupal
Sagar format, which combines the grain procurement and storage centre with the mall. A key
aspect of the model is to capture the farmer's visit to a mandi to sell his produce and offer a
range of products and services to leverage the availability of cash with him/ her post the sale.

KEYWORDS: “Hybrid centers”, merchandising, investment, consumption, conspicuous
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